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LIFE LENS
Media Productions
Life Lens helps brands attract
more leads and deepen client
engagement through content
creation. We specialize in large-
scale productions for marketing,
promotions, and bundled packages
for social media. Our compelling
content captivates audiences and
drives interest, building meaningful
connections with your target
audience.

Joe Rupen Lisa Matheus

SERVICE’S

M E D I A  K I T  2 0 2 4

Social Media Reels

Promotional & Fundraising Videos

Branded & Behind-the-Scenes Images

Digital Media Director Cinematographer Project Manager Production Assistant



o
Multi-day onsite filming
Custom social reels (large volume available)
Onsite images: thumbnails, branded, BTS

SOCIAL MEDIA REELS:

Pre-Production

Post-Production Photography

C o n t e n t  I d e a s
S t o r y l i n e  S t r u c t u r e
S h o t l i s t
P l a n  &  S c h e d u l e

CUSTOMIZABLE  PACKAGE EXAMPLES

PROCESS

Branded photos, thumbnails, and
exclusive behind-the-scenes shots.

Production

CINEMATIC  VIDEO:

Multi-day onsite filming
Long form video
Licensed Music
Branded graphics and text overlays

#2

1 6 : 9  A s p e c t  R a t i o 9 : 1 6  A s p e c t  R a t i o

#1

P r o f e s s i o n a l  C a m e r a
P r o f e s s i o n a l  A u d i o
D r o n e  O p e r a t i o n
D i r e c t i n g  T a l e n t

E d i t i n g  &  C o l o r  G r a d i n g
S o u n d  D e s i g n
G r a p h i c s  &  T e x t  O v e r l a y s
E x p o r t  &  A p p r o v a l s

SPECIAL OFFERS

3 0 %  o f f  f o r  f i r s t - t i m e
c l i e n t s E d i t i n g  R e v i s i o n s

A s k  A b o u t  O u r  G i v e  b a c k
V i d e o  S e v i c e s  f o r

N o n p r o f i t s

VIEW EXAMPLES

https://drive.google.com/file/d/1jCcsQ1gPADan1cXGMjaKYUsbegO8nGO0/view?usp=drive_link
https://drive.google.com/file/d/1RKJ5tUUGqVwKOWMe5PdGYnAkQCTcKvqO/view?usp=drive_link


P E O P L E  O N L Y  T A K E  Y O U  A S  S E R I O U S L Y  
A S  Y O U  T A K E  Y O U R S E L F

Choosing between a full-scale production team and a one professional
videographer depends on your project's complexity, timeline, and goals.

ONE VIDEOGRAPHER

Ideal for smaller projects that require
flexibility and cost-efficiency. One
videographer is great for social
media reels, behind-the-scenes
content, and basic promotional
videos. It offers a personal touch and
quick turnaround, making it perfect
for projects with fewer moving parts.

PRODUCTION TEAM

Best for larger, more intricate
projects like high-quality promotional
videos or complex marketing
materials. A full team ensures
smooth coordination and faster
execution on tight schedules. With
experts in cinematography, lighting,
sound, and editing, a full-scale team
delivers a polished, professional
product, handling multiple locations
and more complex setups.

TEAM OR SOLO PRODUCTION AVAILABLE
Do I Need a Full-Scale Production Team or One Professional Videographer?



CASE STUDY
 Direct Sellers Association of Canada

Cathy from the Direct Sellers
Association needed two
videos. One brand video and
one for an event featuring
sales consultants’ stories.

After a 12-hour shoot,
Cathy received high-quality
videos in multiple formats
for social media, perfectly
capturing their story. She
highly recommends Joe for
his attention to detail and
ability to deliver impactful
content.

THE RESULTTHE CHALLENGE

What started as two videos
grew to 10, with 9
interviews. Joe’s team was
flexible, adapting to changes,
refining scripts, and
adjusting lighting to capture
the message effectively.

THE SOLUTION

 Direct Sellers 
Association of Canada

https://drive.google.com/file/d/1WifPF2O3c8VxPM1zcOMGx1-vewWDNbgU/view?usp=sharing


A t  L i f e  L e n s ,  o u r  p a s s i o n  f o r  i m p a c t f u l  s t o r y t e l l i n g  i s  m o r e  t h a n

b u s i n e s s ,  i t ’ s  d e e p l y  p e r s o n a l .  J o e ,  t h e  f o u n d e r  o f  L i f e  L e n s ,  g r e w  u p

i n  a  f a m i l y  t h a t  f o u n d e d  a  n o n p r o f i t  o r g a n i z a t i o n  f o r  y o u n g  a d u l t s

w i t h  s p e c i a l  n e e d s  n a m e d  i n  t r i b u t e  t o  h i s  s i s t e r  S a r a  E l i z a b e t h ,

f o s t e r i n g  a  l i f e l o n g  d e d i c a t i o n  t o  c o m m u n i t y  a n d  c o m p a s s i o n .

T h r o u g h  h i s  w o r k  c r e a t i n g  i n t e r n a l  a n d  e x t e r n a l  m e d i a  c o n t e n t  f o r

t h i s  o r g a n i z a t i o n ,  s o c i a l  m e d i a  p o s t s ,  c a m p a i g n  m a t e r i a l s ,  a n d

f u n d r a i s i n g  v i d e o s ,  J o e  h a s  s e e n  f i r s t h a n d  h o w  p o w e r f u l  m e d i a  c a n  b e

i n  b u i l d i n g  a w a r e n e s s ,  s p a r k i n g  a c t i o n ,  a n d  i n s p i r i n g  s u p p o r t .

W i t h  t h i s  f o u n d a t i o n ,  w e ’ r e  c o m m i t t e d  t o  h e l p i n g  o t h e r  n o n p r o f i t s

a c h i e v e  t h e i r  m i s s i o n s .  U s i n g  o u r  s k i l l s ,  r e s o u r c e s ,  a n d  e x p e r i e n c e ,

w e  w o r k  t o  b r i n g  e a c h  o r g a n i z a t i o n ’ s  s t o r y  t o  l i f e ,  w h e t h e r  i t ’ s

r a i s i n g  a w a r e n e s s ,  e x p a n d i n g  r e a c h ,  o r  a m p l i f y i n g  f u n d r a i s i n g

e f f o r t s .  W e ’ r e  h e r e  t o  m a k e  a  d i f f e r e n c e  t h r o u g h  m e a n i n g f u l ,

e f f e c t i v e  c o n t e n t .

OUR COMMITMENT TO
NONPROFITS 

A s k  A b o u t  O u r  G i v e  b a c k
V i d e o  S e v i c e s  f o r  N o n p r o f i t s



US VS THEM
E X P E R I E N C E  A N D  R E L I A B I L I T Y

W i t h  n e a r l y  1 2 +  y e a r s  o f  e x p e r i e n c e  i n  c o n t e n t  c r e a t i o n ,  w e  b r i n g

a  l e v e l  o f  p r o f e s s i o n a l i s m ,  r e l i a b i l i t y ,  a n d  e x p e r t i s e  t h a t  e n s u r e s

s m o o t h ,  e f f i c i e n t  p r o j e c t  e x e c u t i o n .  O u r  p r o v e n  t r a c k  r e c o r d  a n d

w e l l - e q u i p p e d  t e a m  h e l p  m i n i m i z e  e r r o r s ,  a l l o w i n g  f o r  c o n s i s t e n t ,

h i g h - q u a l i t y  r e s u l t s .  C l i e n t s  c a n  c o u n t  o n  u s  t o  h a n d l e  p r o j e c t s  o f

a l l  s i z e s  w i t h  p r e c i s i o n ,  e n s u r i n g  a  s e a m l e s s  e x p e r i e n c e  f r o m

s t a r t  t o  f i n i s h .

I N E X P E R I E N C E D  O R  L E S S  E S T A B L I S H E D  A G E N C I E S

O n  t h e  o t h e r  h a n d ,  n e w e r  o r  l e s s  e x p e r i e n c e d  a g e n c i e s  m a y  l a c k

t h e  d e p t h  o f  k n o w l e d g e  a n d  r e s o u r c e s ,  i n c r e a s i n g  t h e  r i s k  o f

m i s c o m m u n i c a t i o n ,  d e l a y s ,  a n d  m i s t a k e s .  T h e s e  a g e n c i e s  m a y

s t r u g g l e  t o  d e l i v e r  t h e  s a m e  l e v e l  o f  c o n s i s t e n c y ,  l e a d i n g  t o

p o s s i b l e  s e t b a c k s  a n d  u n s a t i s f a c t o r y  r e s u l t s .

1 2 +  y e a r s  o f  i n d u s t r y  e x p e r i e n c e .

F u l l y  e q u i p p e d  w i t h  t o p - t i e r
p r o d u c t i o n  t o o l s .

R e l i a b l e  a n d  s m o o t h  p r o j e c t
m a n a g e m e n t .

H i g h - q u a l i t y ,  c o n s i s t e n t  r e s u l t s .

T e a m  o r  s o l o  p r o d u c t i o n  

L e s s  e x p e r i e n c e  a n d  f e w e r
r e s o u r c e s .

H i g h e r  c h a n c e s  o f  d e l a y s  a n d
m i s c o m m u n i c a t i o n .

L i m i t e d  e q u i p m e n t  o r  o u t d a t e d
t e c h n o l o g y .

R i s k  o f  i n c o n s i s t e n t  q u a l i t y  a n d
p r o j e c t  m i s h a p s .

N o  t e a m  s t r u c t u r e

PRO AMATEUR



WHY CONTENT
MATTERS

T H E  I M P O R T A N C E  O F

C O N T E N T  C R E A T I O N

I n  t o d a y ’ s  d i g i t a l  w o r l d ,

c o n t e n t  i s  k i n g .  W h e t h e r

y o u ' r e  b u i l d i n g  y o u r  b r a n d ,

r e a c h i n g  n e w  c u s t o m e r s ,  o r

e n g a g i n g  w i t h  y o u r

a u d i e n c e ,  c o n s i s t e n t  a n d

h i g h - q u a l i t y  c o n t e n t  i s

c r u c i a l .  I t  h e l p s  y o u  s t a n d

o u t ,  t e l l s  y o u r  b r a n d  s t o r y ,

a n d  c o n n e c t s  w i t h  p e o p l e

o n  a  d e e p e r  l e v e l .  D o n ’ t

m i s s  t h e  o p p o r t u n i t y  t o

m a k e  y o u r  b r a n d

u n f o r g e t t a b l e  t h r o u g h

s t r a t e g i c  c o n t e n t .

C O N T E N T  P L A N N I N G

&  S T R A T E G Y

G r e a t  c o n t e n t  i s n ’ t  j u s t

a b o u t  c r e a t i v i t y ,  i t ’ s  a b o u t

s t r a t e g y .  F r o m

u n d e r s t a n d i n g  y o u r

a u d i e n c e  t o  c h o o s i n g  t h e

r i g h t  p l a t f o r m s ,  w e  w o r k

w i t h  y o u  t o  c r e a t e  c o n t e n t

t h a t  h e l p s  d e l i v e r  r e a l

r e s u l t s .  O u r  s t r a t e g i c

p l a n n i n g  e n s u r e s  t h a t  e v e r y

p i e c e  o f  c o n t e n t  a l i g n s  w i t h

y o u r  g o a l s ,  s p e a k s  t o  y o u r

t a r g e t  a u d i e n c e ,  a n d  d r i v e s

m e a n i n g f u l  e n g a g e m e n t .

E f f e c t i v e  c o n t e n t  d o e s  m o r e  t h a n  j u s t  c a p t u r e  a t t e n t i o n ,  i t

b u i l d s  y o u r  b r a n d ,  e n g a g e s  y o u r  a u d i e n c e ,  a n d  d r i v e s  r e a l

r e s u l t s .  T h r o u g h  p u r p o s e f u l  p l a n n i n g  a n d  i m p a c t f u l  s t o r y t e l l i n g ,

w e  c r e a t e  c o n t e n t  t h a t  r e s o n a t e s  a n d  a m p l i f i e s  y o u r  m e s s a g e

a c r o s s  p l a t f o r m s .

"In 2024, brands that invest in professional content creation see higher engagement, loyalty,
and return on investment," states HubSpot. "The difference between content that fades and

content that drives results lies in a strategic, professional approach that’s tailored to the
audience and optimized for impact."

—HubSpot, a leading marketing platform



A FEW BRANDS
WE’VE WORKED WITH



C O N F I R M  Y O U R  V I D E O  C O N C E P T

W e ’ l l  w o r k  t o g e t h e r  t o  f i n a l i z e  y o u r  v i d e o  c o n c e p t  a n d  a d d r e s s  a n y

q u e s t i o n s  a b o u t  t h e  p r o j e c t .

F I N A L I Z E  Y O U R  Q U O T E

S E T  T H E  D A T E  &  L O G I S T I C S

HOW TO GET
STARTED

WWW.L I FELENSV IDEO .COM

O n c e  t h e  c o n c e p t  i s  s e t ,  w e ' l l  c o n f i r m  t h e  f i n a l  q u o t e  b a s e d  o n  y o u r

s p e c i f i c  n e e d s  a n d  p r o j e c t  s c o p e .

W e ’ l l  d i s c u s s  y o u r  p r e f e r r e d  p r o j e c t  d a t e ,  a n d  y o u ' l l  r e c e i v e  a

c o n f i r m a t i o n  e m a i l  w i t h  a l l  t h e  n e c e s s a r y  d e t a i l s .

#1

#2

#3

JOE@L IFELENSV IDEO .COM


